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The easy to implement way to create great product level copy
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Our promise to you
Writing great product copy is a big job, and it probably isn’t the only thing on your to-do list. 
This guide will help you understand the different facets of good copy, understand how they affect 
customer’s perception of your products and your brand, and why that matters. We have also 
included a handy planner to make the process easier. Once you understand what to do, and why 
it matters, it shouldn’t take more than a few minutes per product to create a plan of attack.  

Where to start
Whether you have 50 or 5,000 products, you have to start somewhere. We 
recommend that you start with your best sellers. Do a few at a time so you don’t 
burn out. Good copy requires creativity and a curious mind. Have fun with it!

https://stylaquin.com
mailto:sfletcher%40stylaquin.com?subject=Persona%20Builder%20Inquiry
https://stylaquin-demo.myshopify.com/
https://www.stylaquin.com
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Stylaquin is the easy and inexpensive way to supercharge your website’s shopping experience! 

What humans read What Google reads
<html class=”js” lang=”en” style=”visibility: visible;”><div id=”STQ-window-size” style=”position: 
fixed; top: 0px; left: 0px; bottom: 0px; right: 0px; pointer-events: none;”></div><head>
  <meta charset=”utf-8”>
  <meta http-equiv=”X-UA-Compatible” content=”IE=edge,chrome=1”>
  <meta name=”viewport” content=”width=device-width,initial-scale=1”>
  <meta name=”theme-color” content=”#7796a8”>

  <link rel=”preconnect” href=”https://cdn.shopify.com” crossorigin=””>
  <link rel=”preconnect” href=”https://fonts.shopifycdn.com” crossorigin=””>
  <link rel=”preconnect” href=”https://monorail-edge.shopifysvc.com”><link rel=”preload” href=”//
cdn.shopify.com/s/files/1/2804/5482/t/8/assets/theme.css?v=13661997104517498723” 
as=”style”>
  <link rel=”preload” as=”font” href=”https://fonts.shopifycdn.com/helvetica/helvetica_
<head>
  <meta charset=”utf-8”>
  <meta http-equiv=”X-UA-Compatible” content=”IE=edge,chrome=1”>
  <meta name=”viewport” content=”width=device-width,initial-scale=1”>
  <meta name=”theme-color” content=”#7796a8”>

  <link rel=”preconnect” href=”https://cdn.shopify.com” crossorigin=””>
  <link rel=”preconnect” href=”https://fonts.shopifycdn.com” crossorigin=””>
  <link rel=”preconnect” href=”https://monorail-edge.shopifysvc.com”><link rel=”preload” href=”//
cdn.shopify.com/s/files/1/2804/5482/t/8/assets/theme.css?v=13661997104517498723” 
as=”style”>
  <link rel=”preload” as=”font” href=”https://fonts.shopifycdn.com/helvetica/helvetica_n7.39bee04b-
d277a9c4e94e2fd42d53f4e3c0afb8a5. woff2?h1=c2hvcGlmeS1kZW1vLnN0eWxhcXVpbi-
5jb20&amp;hmac=b939197c28b734086cbf7552a9283559a92ff27f4cd97ae1866481d-
1b9e38956” type=”font/woff2” crossorigin=””>

  <link rel=”preload” as=”font” href=”https://fonts.shopifycdn.com/helvetica/helvetica_
n7.39bee04bd277a9c4e94e2fd42d53f4e3c0afb8a5.woff2?h1=c2hvcGlmeS1kZW1vL-
nN0eWxhcXVpbi5jb20&amp;hmac=02f0e2465de6ed7b5cf56dafe5110426790e8c-
9da6988269fb771c1daebfbfcb” type=”font/woff2” crossorigin=””>

  <link rel=”preload” href=”//cdn.shopify.com/s/files/1/2804/5482/t/8/assets/theme.
js?v=13360450621841453048” as=”script”>

  <link rel=”preload” href=”//cdn.shopify.com/s/files/1/2804/5482/t/8/assets/lazysizes.
js?v=6309855486832407013” as=”script”><link rel=”canonical” href=”https://shopify-demo.
stylaquin.com/”><title>Mood Indigo</title><!-- /snippets/social-meta-tags.liquid -->

<meta property=”og:site_name” content=”Mood Indigo”>

<meta property=”og:url” content=”https://shopify-demo.stylaquin.com/”>

Online copy isn’t always what you think it is
That cool headline you added to the big beautiful image in Photoshop looks great 
but doesn’t mean anything to the bots that crawl the web. Just because you can see 
something, doesn’t mean that Google can read it. What format your copy is in, and how 
it is tagged, will determine if Google reads it and how much importance it will be given.  
To get more organic traffic you’ll need to make sure Google can read your keywords in 
copy and determine their importance, so you’ll need to learn the language of the bots.   

Your company is not Google’s customer
Companies mistakenly think that they are Google’s customers, but it is actually the 
person searching who is Google’s customer. If Google doesn’t serve up relevant results, 
then searchers will go to another search engine. Google’s key performance metric is 
return eyeballs, not ads. They make their money on ads, but they live or die by relevant 
search results. The more you help Google determine what is relevant, the more they 
will serve up your products in search results, without making you pay for ads. 

https://stylaquin.com
mailto:sfletcher%40stylaquin.com?subject=Persona%20Builder%20Inquiry
https://shopify-demo.stylaquin.com
https://stylaquin-demo.myshopify.com/
https://www.stylaquin.com
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Stylaquin is the easy and inexpensive way to supercharge your website’s shopping experience! 

Legal Requirements
Material content
Content refers to what the product is made of. If you are selling clothing you need to include 
what the fabric’s fiber content is and the percentage of each material. (100% Polyester, 80% 
Cotton 20% Linen, that kind of thing.) It isn’t tricky, it just needs to be there. There is an SEO 
opportunity in content because you can create a page for most content, say a page on how 
great linen is, or why Polyester is better for active sports. For more information about using 
content for creating internal pages download the Smart Shopify SEO Builder as well. 

Country of origin
This is another important and easy thing to add to your copy. If you are not the manufacturer, 
and you aren’t sure what the country of origin is, check the product’s tag. Manufacturers are 
required to list the country of origin on every product. Your distributor will also be able to tell 
you. Creating meaningful product pages about country of origin to link to is often a stretch, 
however if the country of origin is unique or has meaning to the buyer it can be very relevant. 
Made in the USA is often worth promoting if you are selling to the USA.  It is a bit of a buzzkill 
when your Irish Knit Sweater is made in Sri Lanka, but you are still required to list it. 

Truthfulness
It should go without saying that making false claims about a product is illegal. Finding the hard 
edge of truth can be challenging when products are very new or untested claims. Be Especially 
careful about making specific health claims and always check with your lawyer before making 
any claims. In general, if you find yourself saying “Well it could...”, don’t talk yourself into anything. 
Focusing on solving customers’ problems will do you more good than trying to fake a benefit.  

But no one else does it...
It’s pretty easy to find examples of non-compliance. You can almost certainly get away with 
not listing content and country of origin. Here’s why you should bother: It’s easy to do and 
the end result helps your customer. Many people will make an effort to buy goods from 
countries they feel connected to. Many people won’t buy items made of certain materials. Linen 
wrinkles, cotton is a bad choice for on the water gear, polyester is bad for the environment. 
You can’t know your customers’ thinking on what an item is made from, but you can give 
them the choice. Google rewards complete information and more importantly, customers 
trust sites that provide complete information. Leaving them out may not get you served 
with a cease and desist letter, but putting them in will get you trust, and trust is priceless.

RequiRed

https://stylaquin.com
mailto:sfletcher%40stylaquin.com?subject=Persona%20Builder%20Inquiry
https://zc.vg/VX1sE
https://stylaquin-demo.myshopify.com/
https://www.stylaquin.com
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Stylaquin is the easy and inexpensive way to supercharge your website’s shopping experience! 

SEO
What Google looks for
When SEO first came into being, Google had specific tags and places 
where it looked for keywords. It ranked pages based on tags, links, and 
keywords. Not surprisingly, once folks trying to rank well figured out 
what Google was looking for, keywords got overused and then outright 
abused. Invisible text, crazy amounts of extra text loaded with keywords 
at the end of copy blocks, unreadable text that was stuffed with keywords, 
and more led Google to rethink how they were determining keywords, 
and how they awarded page rank. Google’s Panda release changed 
everything and penalized keyword stuffing, invisible text, and most tricky 
behavior. The current Penguin version is taking the fight against spammy, 
fake or dishonest websites even further by going after link farms and 
penalizing that which is seen as an attempt at gaming the system.
Not only is there no reward for keyword stuffing, now there is a 
penalty. Why? Because Google wants their customers to find a search 
result that makes searchers happy, so they will use Google, and not 
Bing, or Ask, or Duck Duck Go for their next search. The more you 
help Google determine what is relevant, and show that you are a 
good, safe, interesting and reliable destination, the more they will 
serve up your products in search results, without making you pay for 
ads. In fact, it can every lower your Google Ads rate and save you 
money. Google really does reward those who play by the rules. 
So what does Google look for? They want natural-sounding copy that is 
relevant to the product being sold. Don’t try to stuff in as many words 
as you can like: “A light, white, round, circular, French, European beret.” 
That will get you dinged by Google. Instead, try something like “Our 
trendy summer-white French beret adds an air of European mystery 
to any outfit.” Same keywords, but it doesn’t sound like a robot.
A word on using copy from other websites—don’t steal. If you borrow copy 
to use as a reference or to get you started, be sure to make enough changes 
that it is original. Google will also ding you for stealing. If you are picking up 
copy from a manufacturer, be sure to alter it enough that it is original to 
your site alone. Add links, testimonials, quotes, whatever is relevant so that 
the bots won’t flag it as a direct pickup. Think about it, if Google has 100 
sites with the same image and the same copy, which will they serve up first 
in searches? The one that has more information or comes from a higher 
ranked site, which usually means it has more links and more information.
Playing by Google’s rules does take a little more work and a touch 
more creativity, but you no longer have to compete against the bad 
players who cheat, Penguin does that for you. For more information 
about SEO download the  Smart Shopify SEO Builder.

https://stylaquin.com
mailto:sfletcher%40stylaquin.com?subject=Persona%20Builder%20Inquiry
https://zc.vg/VX1sE
https://stylaquin-demo.myshopify.com/
https://www.stylaquin.com
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Stylaquin is the easy and inexpensive way to supercharge your website’s shopping experience! 

Information Hierarchy
Nobody reads copy anymore, right?
Wrong, this is one of the urban myths that just a quick consideration 
will put to rest. The real question is when do customers read copy? 

Here’s how most customers shop:
• Look at the picture to see if it sparks interest.
• Take a closer look at the image.
• Check the price to see if it’s is appropriate for 

the perceived value of the product.
• Check that the size and options you want are available
• Read the first few lines of copy to see if 

it is what the picture showed. 
• Look at the picture again to see if the item is 

something you will actively consider buying.
• Read the copy to make sure you fully 

understand what you might be buying. 
• Make a purchase or move on.

The copy block is actually the thing that can turn interest 
into desire. Copy is your salesperson and your closer. 
So now that we know how customers shop, we need 
to create a hierarchy of information that makes your 
customer’s journey to the checkout easier.

Product Name
There is a lot of great SEO juice you can get from a product 
name. We cover it in more detail in the Smart Shopify SEO 
Builder.  For this exercise just think of how you can help 
Google identify what makes your product special or unique. 

Price 
This one is easy, just the price. Indicate if there are any additional 
charges like extra shipping for heavy items or special handling needed, 
usually with an asterisk that is explained at the end of the copy block. 
Check your theme to see if there are any built-in options for this.

Sizes
Also easy. If there are extended sizes offered, like tall or petite, 
be sure to mention it in the copy as well so Google will know 
to add your product to their results when customers ask for 
those options. Sizes and product attributes that are controlled by 
inventory won’t be indexed because they are dynamic and Google 
doesn’t index every site every hour, more like every couple of 
weeks. If you want Google to know you have unique attributes, 
add them to the copy and the product name if possible.

Lede (Primary Benefit)
You’ve probably heard the phrase “Don’t bury the lede.” It’s 
the most important thing about the product. The problem it 
solves, or what makes it the best darn _____ money can buy.

Secondary Benefits
Are there multiple benefits? They come next, preferably 
in the order of importance to the customer.

Product Attributes
These are what make the product unique. The benefit is what it 
does for the customer, attributes are what you get. Hand-dyed, 
whip-stitched hem, hidden pocket, and so on are all product 
attributes. If they aren’t covered in the benefits, they go here.

Content 
What fibers the product is made of if it is clothing? List what 
materials are used for other goods. You don’t have to list every 
tiny detail. Ask yourself what questions would the customer have 
about what something is made of and be sure to answer them. 

Country of Origin
Where the product was made. If the product was made 
outside the USA and you don’t know where you can use 
“imported” but it isn’t recommended. If the product is 
made outside the USA but is decorated or embellished 
in the USA, use “Imported, decorated in USA.”

Information Hierarchy
Product Name

Price 

Sizes

Lede (Primary Benefit)

Secondary Benefits

Product Attributes

Content 

Country of Origin

https://stylaquin.com
mailto:sfletcher%40stylaquin.com?subject=Persona%20Builder%20Inquiry
https://zc.vg/VX1sE
https://zc.vg/VX1sE
https://stylaquin-demo.myshopify.com/
https://www.stylaquin.com
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Stylaquin is the easy and inexpensive way to supercharge your website’s shopping experience! 

Voice
Write it like your customer 
would say it
When people talk about copy voice, they are 
referring to the personality of copy—who 
does it sound like? Copy voice should always 
be directed at your target customer. Let’s say 
you are selling toys for kids under 10, you 
would direct the copy to the parent who 
is making the purchase and not the child. If 
you are selling to a struggling Mom with a 
limited budget it should sound different than 
if you are selling to a wealthy retiree. It’s just 
common sense, but it’s also easy to forget. 
Some items may appeal to a specific target 
audience, while others have a more general 
appeal. Picture who you are talking to when 
you start writing. If you’d like help creating 
personas for your target customers download 
the Smart Shopify Persona Builder.

Cheap VS Chic
Some folks are strongly motivated by price, 
both high and low. Multi-millionaires can still 
be cheap, and there are folks barely getting 
by that see themselves as chic. You can always 
talk about value, but remember, the customer 
determines value, not the price, and not you. 

Cheap customer voice
Think about infomercials, “It slices, it dices, it 
even makes julienne fries, but wait, there’s 
more. Now how much would you pay?” You’ve 
heard it and it works. Cheap customers want 
to know everything about the product and 
they will read every bit of copy you put out 
there. Don’t be afraid to shout out savings and 
to keep the volume and energy high. Cheap is 
a lifestyle and being frugal is seen as a virtue. 

Chic customer voice
Price is also very important to Chic customers, 
if something isn’t expensive, it is seen as inferior. 
They don’t want a lot of copy for a $400 
sweater, the price is their guarantee that they 
are getting the best. They don’t want to see 
savings, though they do love extra service. 
They want to know it is the finest ______. 
High-end brands know this and focus on 
beautiful imagery with minimal text. If you 
are selling to a high-end clientele, less is more 
when it comes to copy. Of course, that is 
actually a problem for SEO. Use internal links 
to add copy and interest. We cover it in more 
detail in the Smart Shopify SEO Builder. 

Those in the middle
Life is a bell curve and most people are a little 
bit both cheap and chic. They may be willing 
to splurge for some things and not others. 
Figure out where most of your customers 
land on the cheap vs chic scale and work 
to find the right balance. Be sure to provide 
enough information that customers feel like 
they can make an informed decision, but if 
price isn’t a primary motivator, leave the price 
and savings shout-outs for sale items only.  

Rock Stars
If you are great at creating a brand that is 
unique and different, think Bert’s Bees or 
Betsy Johnson, go for it! If you’re a mere 
mortal, start with a focus on helping your 
customers. The rest will work itself out.

Make a profile of your target 
customer and keep it handy. 
Give them a name—Diamond Debbie, DIY Daisy, 
Busy Barbara, or Golfer George, are good examples.
Give them a picture so you can 
think of them as real people.
Gather as much information as you can about them. If 
you aren’t sure where to start, use Google Analytics. 
You probably already have the tracking code on your 
site. The Google Analytics dashboard is loaded with 
great information on who visits your site including 
age, income, geographic location and interests.
For more help download the  
Smart Shopify Persona Builder

Busy Barbara
Income: $45K - $55K
Single
Children in home: yes
Pets: yes
Primary motivators: problem 
solvers, affordable, fast delivery.
Shops during commute, 
buys at work or home. 
Frequently shops online 
in the evenings.

https://stylaquin.com
mailto:sfletcher%40stylaquin.com?subject=Persona%20Builder%20Inquiry
https://zc.vg/wapQt
https://zc.vg/VX1sE
https://zc.vg/wapQt
https://stylaquin-demo.myshopify.com/
https://www.stylaquin.com
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Stylaquin is the easy and inexpensive way to supercharge your website’s shopping experience! 

Call to action
I don’t want to be pushy...
It always feels a bit strange putting a call to action at the end 
of the copy, but it works. CTA’s are a tried and true way to 
move customers off the fence and on to the checkout.

Classic Call to Actions
A big red “Buy Now” button is a call to action. “Spend 
$50 to receive FREE shipping”, “Give us a call”, “act now” 
are all well-known and often used calls to action.  

Subtle calls to action
You can tone a CTA down so that it is more subtle. 
“Shouldn’t this be in your wardrobe?”, “Looks great with 
jeans, give it a try”, or “experience the softness yourself.” 
These don’t hit you over the head and they still move 
the thought process to making a purchase. When you’re 
writing copy, give some thought to how you can end 
the copy with a call to action. They really do work.  

Share on social media as a CTA
Another way to use a call to action is to link it to social 
media. “Share on Facebook”, “Add to Pinterest”, “Tweet 
if you love it” are all good CTAs. Most themes have 
some built-in sharing functionality, you’ll just have to link 
them to your social media accounts. Getting a share 
on social media is nice, but it won’t have the impact 
of a targeted CTA at the end of your copy block.

https://stylaquin.com
mailto:sfletcher%40stylaquin.com?subject=Persona%20Builder%20Inquiry
https://stylaquin-demo.myshopify.com/
https://www.stylaquin.com
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Stylaquin is the easy and inexpensive way to supercharge your website’s shopping experience! 

Story
Nothing sells like a story
Any time you can bring a good story into your copy it will help 
sell the product. Stories create engagement, and they connect 
you to the copy. Stories make items memorable. J. Peterman 
famously had a story for every product in the J. Peterman catalog. 
Stories are also a great way to get keywords into copy in a 
natural and relevant way. Most products have a story to tell.  

Where to find good stories
Stories are everywhere and yet when faced with 
the tyranny of the blank page they can seem elusive. 
Here are a few ideas on where to look.
• Product name
• Materials it’s made from
• Country of origin (see, it does come in handy)
• How it’s made
• How it was invented
• When it was invented
• Who invented it
• What problem it solves
• Famous people who use it
• What makes it unique
• Additional or fun ways to use it

Google is a great resource
Great copywriters are collectors of odd bits of information. 
Their brains are always hungry for stories so they notice 
details other folks miss. If you are not a natural storyteller 
use Google. Start with the product name or generic name 
for the product category. Say you need a story about 
cashmere sweaters: What is cashmere, where does it come 
from, when was it first mass-produced, are there different 
grades of cashmere, how is it dyed, and so on. Take 10 
minutes to be curious and a story will show itself.

What makes a good story?
That depends on your customer. A story about hand-
combed cashmere will appeal to a socially conscious 
customer and a story about why cashmere is so 
soft will appeal to a more general audience.

https://stylaquin.com
mailto:sfletcher%40stylaquin.com?subject=Persona%20Builder%20Inquiry
https://stylaquin-demo.myshopify.com/
https://www.stylaquin.com
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Stylaquin is the easy and inexpensive way to supercharge your website’s shopping experience! 

Copy planner for your top ten products
It’s tempting to put your efforts into the products that need the most help, rather than your best sellers which are already doing well. Don’t fall for the underdogs! 
Increasing sales on one of the top products by 3% will probably do more for the bottom line than increasing sales for the bottom products by 50%. 

Name Primary Benefit Secondary Benefit Keywords Story Content Country of origin Call to action

Sample:

Karma Isles Essential Cruelty-
free Cashmere Sweater Cruelty-free Cashmere

Cruelty-free 
Cashmere 

Hand combing 
goats reduces 
their stress. 100% cashmere Tibet

Experience 
the softness 
yourself

1.

2.

3.

4.

5.

6.

7.

8.

9.

10.

https://stylaquin.com
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Stylaquin is the easy and inexpensive way to supercharge your website’s shopping experience! 

Consider adding Stylaquin to your site
Google’s first priority is to send searchers to the site where they 
are most likely to find what they are looking for.  So Google 
is always trying to find ways to uncover sites that are going to 
delight their customers. SEO may get your foot in the door, but 
engagement is the big kahuna. Put yourself in Google’s place, 
you want to send searchers to the best site for their query so 
you narrow things down first by relevance. Does it have the 
item the searcher is looking for? (Names and keywords) Does 
it have credibility? (Links) But how do you find the sites people 
like? This is where time on site and engagement really come into 
play.  Once a shopper reaches your site, what are you doing 
to keep them engaged? Sadly, aside from having good design, 
additional content, and great products, there isn’t much you can 

do to increase engagement, but that’s where Stylaquin shines. 
Stylaquin is a website enhancement that adds two tools that make 
shopping more fun and engaging. As humans, we do more of the 
things we enjoy. When you have the right tools, any experience 
becomes more fun. Shoppers who use Stylaquin when they 
shop spend over 60% more time on site than those who don’t. 
Stylaquin shoppers also come back more often, and when they 
do, they convert almost 20% more than non-Stylaquin shoppers. 
To learn more about Styalquin, visit Stylaquin.com, or just give us 
a call. Isn’t it time to move your customer engagement up a level?

Results
• 10% and 15% of shoppers use Stylaquin when they shop.  
• Stylaquin shoppers convert up to 5% more
• Stylaquin shoppers return 10% more often
• Stylaquin shoppers (AOV) is up to 12% higher 
• Stylaquin shoppers spend over 60% more time on site

Stylaquin is free to add to any Shopify site and very 
inexpensive, just 2% of sales that use Stylaquin. If customers 
don’t use Stylaquin when they shop, there is no cost.   

The Look Book The Idea BoardThe Bar

The Look Book feature creates a beautiful page for 
each Product. Drag a thumbnail onto the Stylaquin 
bar and voilà! Shoppers flip through a site like 
they flip through a magazine or catalog. It uses 
a proprietary algorithm to create pages for each 
product on the fly, so your site is ready in minutes 
and new products are added automatically. 

Stylaquin adds a bar to the right side of the 
browser window.  To use Stylaquin, just click 
the bar to open and close it or drag a product 
thumbnail onto the bar to see the Look Book.  

The Idea Board is where shoppers can put all the 
products they are interested in but aren’t sure they 
want to buy yet.  They can move items around. 
Change colors, sizes, and quantities right on the Idea 
Board until they have exactly what they want. 

https://stylaquin.com
mailto:sfletcher%40stylaquin.com?subject=Persona%20Builder%20Inquiry
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